
Challenge
Retail traffic trends, store performance and customer behavior can  
illuminate market demand and growth opportunities, but a major challenge  
for retailers today is the lack of such business critical insights.  Retailers  
need to ensure that they have the right mix of products on the floor, at the 
right time, and have fast access to information, including sell-through,  
footfall, inventory, or transaction data.

Consolidating the information for optimum decision-making and keeping pace with consumer demand, 
however, is often manual, labor-intensive, time consuming and inefficient, resulting in late shipments, 
increased costs and poor store replenishment decisions.

Solution: Saama Shopper Insights
For its retail customers, Saama’s Shopper Insights sales analytics solution can help integrate the  
company’s data and provide visibility into store or region-level sell-though and inventory levels.  
This leads to optimized replenishment, better merchandising and informed inventory management  
decisions. The reports enable the company to gain greater insight into  store operations and quickly 
review store sales data to decide which products are selling, in which region and which promotions are 
most effective.

The Shopper Insights dashboard allows real-time viewing of detailed traffic trends. Companies are able 
to quickly and easy gather information on top-performing stores and also drill down on individual store 
performance. In addition, the solution enables the segmentation of consumers so corporations can gain 
actionable insights on current trends, for example, who’s buying what and how much they’re buying. 

Faster and intelligent decision making is made possible through the availability of sales, pricing, inventory 
and customer information enabled by a data warehouse design that results in the reduction of a reporting 
cycle from weeks to mere hours.
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Results
Retailers that take advantage of Saama’s Shopper Insights sales analytics solution will benefit from  
consistent data definitions, processes, and metrics that will improve understanding of business  
performance and enhance the information flow.  By enabling more timely and increased visibility into 
procurement, inventory, order, and sales data, consumer goods companies will experience working capital 
reductions in inventory and receivables, and will be able to identify potential opportunities and respond 
more proactively to market demands.

Saama customers have increased revenue and reduced cost of ownership as a result of implementing the 
Saama Shopper Insights solution.
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